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their faith in us.

 All this would not have been possible without the support of our strategic partners, sponsors and supporters.  Sharing 
the same vision with us and investing in the future of our country, they have provided us with all the support we needed, 
ranging from funds, to a pool of mentors, promotion and other activities and services.  I would like to thank them for 

I am also delighted to note the strengthening of our relationship with the Ministry of Education, who are of course, our 
Institutional Partner. The mini-company programme has become more widely known in the teacher community and 
nuclei teachers are beginning to form.  At the same time, we are very excited to kick o� a new JA programme in the 
coming year, targeting children in elementary education.

Finally, a big thank you to the executive JA team, Eloiza, Elena, Evi and Elisa who have made all this happen and paved 
the way to a brighter future.

Andreas Papadopoulos

 After two years of operations we have managed to touch upon the lives of more than 
500 students, 77 teachers and 50 mentors. Our mini-company programme, which is 
recognised as a top-notch entrepreneurial programme across the world, is beginning to 
leave its mark on the island.  By imparting contemporary business practices and hands-
on skills, our JA students have managed to come up with truly creative and adding-value 
products and ideas, making all of us very proud, and at the same time hopeful for the 
future of our country.

Foreword Message from the Chairman

“Cyprus is in the process of re-inventing itself
and we are proud to be part of this e�ort.”
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Eloiza Savvidou 

yes...why not, to change the world! 

A world where their talents are celebrated and their opinions are shared; even the uncomfortable ones.
A world where they can develop  a variety of personal qualities, such as con�dence, leadership, resilience, teamwork; 
all of which are needed to create jobs, �nd jobs, build million euro enterprises, excel in whatever they chose to do and, 

“Our true mission, however, is to inspire our youth to create a world full of possibilities! ” 

Here, at Junior Achievement Cyprus, we make it our priority to provide our youth with a 
new set of skills(�nancial literacy, entrepreneurship, work readiness) while at the same time encouraging them to 

When was the last time you did something controversial? Something di�erent? 
Something that caught people’s attention? Thinking di�erently allows us to see things 
that are not yet visible to others, to come up with solutions to problems, to do things 
cheaper, faster, better, and to create positive changes in the community and the world 
around us. This is the true job of an entrepreneur. It so happens to be our role too!

 

Come and experience this for yourselves!

Foreword Message from the CEO

“Welcome to the Wonderful World
of Entrepreneurship Education!”

experience what it  is really like to set up a business.
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Belief in the power of partnership and collaboration

Conviction in the education and motivational impact
of relevant, hands-on learning

Respect for the talent, creativity, perspectives, and
backgrounds of all individuals

Passion for what we do and honesty, integrity, and
excellence in how we do it

Commitment to the principles of economics and
entrepreneurship

Belief in the boundless potential of young people

With over 4000 employees, the JA Worldwide network reaches 122 
countries and is powered by over 450,000 volunteers and mentors 
from all sectors of society, reaching more than 10 million students 

JA activities always involve a partnership between schools and the 
community so that students make the connection between what 
they are learning in school and the real world around them.

around the world.

With a Board of Directors representing the top corporations world-
wide, who bring experience, energy and enthusiasm through their 
contribution, JA envisions to be the partner of choice for businesses, 
educators, and policy makers around the globe seeking to expand 
youth, education and economic development.

Junior Achievement is the world’s largest organization dedicated to 
educating students on entrepreneurship, workforce readiness and 
�nancial literacy skills through experiential, hands-on programmes. 
JA challenges the chronic structural unemployment facing young 
people around the world by empowering the youth to be proactively 
engaged in their economic success and to transform their future.

About JA Worldwide

Values Entrepreneurship Education
Source: JA Europe Annual Report 2013
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Pillars

Impact

Entrepreneurship Workforce Readiness Financial Literacy

Entrepreneurship education 
prepares the youth to be 
responsible, enterprising indi-
viduals. Immersing them in real 
life learning experiences allows 
them to take measured risks, 
manage the results, and learn 
from the outcomes. This grow-
ing number of youth led enter-
prises creates new jobs and 
fuels economic development.

The widespread mismatch 
between the skills attained in 
school and those demanded by 
the private sector are feeding 
current youth unemployment 
rates. JA programmes build the 
teamwork, critical thinking, 
problem solving, communica-
tion and leadership skills that 
youth need to obtain and 
participate in productive work. 

Teaching young people about 
responsible money manage-
ment is key to building their 
own �nancial security and an 
economically prosperous future 

JA is dedicated to making a transformational 
and sustainable impact on the lives of

young people.Its programmes
are constantly evaluated both

in terms of the quantitative
and qualitative assessment

in making a measurable
di�erence 

for themselves.
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Conviction in the education and motivational impact
of relevant, hands-on learning

Respect for the talent, creativity, perspectives, and
backgrounds of all individuals



JA Cyprus
JA Cyprus was established in 2011 with the 
vision to play a key role in the modernisation of 
the Cypriot education system whereby 
students develop the skills required to succeed 
personally and professionally in a global 
rapidly-changing economy.

JA Cyprus is a member of JA Europe, which is 
the Regional Operating Centre for JA World-
wide.  JA Europe is working with the European 
Commission in strengthening entrepreneur-
ship education, a signi�cant goal of the Europe 
2020 Strategy. As stated by the European 
Commission:

“Every young person should 
have a practical entrepreneurial
experience before leaving
compulsory education.” 

Our Programmes
Junior Achievement Programmes cover the educational path from primary educa-
tion to higher education. Built on the principal of learning by doing, JA programmes 
serve as a bridge between school and the business community in order to empower 
young people with the values and life skills that would enable them to succeed both  
personally and professionally. 

JA Cyprus has introduced two of the most successful core programmes of JA World-
wide – the Innovation Camp and the Company Programme – both targeting 15-18 
year olds. It aspires to gradually o�er programmes across the whole educational 
path, targeting children and youth ranging from 5 to 25 years old.

Innovation Camp
Innovation Camps are whole day intensive idea-generating workshops where 
students are set a speci�c challenge by local business people. They are given access 
to tools, information and resources and have to propose a solution. Participants need 
to quickly adapt to working together and �gure out how to work together most 
e�ciently. Throughout the experience students develop their interpersonal and 
problem-solving skills and learn to work under very tight deadlines. 

The Company Programme
The Company Programme is the heart of the JA programmes worldwide. It was �rst 
introduced in Boston, Massachusetts in 1919. The programme celebrated 50 years of 
deployment in Europe and it has been recognised by the European Commission 
Enterprise Directorate General as the “Best Practice in Entrepreneurship Education”.

Between 2011 and 2013 JA Cyprus successfully 
organised two innovation camps whereby high 
school students across the island were called to 
generate and present their business ideas 
within a day.In September 2013 the ‘Company 
Programme’ was introduced to upper second-
ary schools all over Cyprus, with the Coopera-
tion of the Minister of Education.
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Company Programme

Through the Company Programme, students, aged 15-18, learn how to take a business idea from concept to reality. They form 
their own real enterprise and discover �rst-hand how a company functions. They elect a board of directors from amongst their 
peers, raise share capital, market and �nance a product or service of their own choice. They are o�ered the chance to present 
and sell their product/service at a student trade fair.  At the end of the programme they present a report and accounts to their 
shareholders, while the most successful business ideas participate in the Company of the Year Competition. 
The winning team represents Cyprus in the European Competition of JA-YE Europe.

The programme is supported by school teachers who supervise the work and by business mentors who advise students and 
share with them their knowledge and experience.  Teachers and mentors aim to inspire students to identify the potential that 

  
exists within them and to provide them with the skills to access it.
 

9



Highlights of the Year 2014/2015

“Working with students and 
interacting with them has 
o�ered me a great deal of 
personal satisfaction and has 
provided me with the oppor-
tunity to enhance various 
interpersonal skills. Without a 
doubt this journey has been 
a mutually bene�cial one.”

  
Bi-Communal

Innovation
Camp

Mentors Wine
& Cheese Event

Mentor
Trainings

Teacher
Trainings

Mentor

“It is a life learning experi-
ence for students.  Through 
this programme they under-
stand why they need to learn 
many of the materials we try 
to teach them. It makes our 
work easier and more fun for 

  Teacher
everyone involved.”
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Trade Fair,
Mall of Cyprus

Press
Conference

Trade Fair,
Mall of Cyprus

Trade Fair,
Mall of Cyprus

activities.

  

32 companies proudly 
presented their products and 
services at the �rst Junior 
Achievement Trade Fair held 
on March 28, 2015 at the Mall 
of Cyprus in Nicosia.  At the 
Fair students were evaluated 
by jury committees on all 
aspects of entrepreneurial 
  

Trade Fair,
Mall of Cyprus
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COY Finale
& Award

Ceremony

The 10 �nalist companies pitched their entrepreneurial ideas to a panel of judges at 
the Filoxenia Conference Centre on April 30, 2015.  The event was attended by close 
to 500 people including the Minister of Education and Culture, representatives from 
the public and business sector, the academic community and the media. 
  

Jury
Walkthrough

12

Students
pitching

their ideas

The winning team, Springers from the American Academy in Larnaka, is representing Cyprus to the JA Europe 
Company of the Year competition to be held in Berlin,Germany from 28 to 31 July, 2015. 
 
  



Awards
Ceremony
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Apart from the main award, students were o�ered ten Signature Awards for their excellence in all key areas of entrepreneurial 
activities, among which: most innovative product/service, best branding and communication strategy, bestselling 
product/service, higher potential for future value creation.



Number of
Participants

Teachers

Students

Jury

Mentors

Schools

Innovation
Camp

19

97

5

28

12

Company
Programme

42

214

21
(8 main

6 signature
7 �nal)

28

19
(7 private

5 technical
7 public)

Our Achievements
Over the last two years, JA Cyprus has managed to build a core team of professionals and to work closely with its Board 
of Directors to establish a strategic relationship with the Ministry of Education and Culture.  Through the hard work of 
enthusiastic volunteers, JA Cyprus has delivered the JA learning experience to more than 500 students who have

  
At the same time the organisation has:

set up its operations with o�ces at Capital Impact, a co-working space
developed its webpage and social media channels 
set up its communication strategy including a digital media newsletter
set up its �nancial reporting and prepared audited accounts
participated in international trainings and events
joined forces with the local start-up community
trained teachers and mentors

participated in the Innovation Camp and the Company of the Year Programmes. 
 

14
* Numbers represent Graduates who successfully complete all stages of the programme.

their faith in us.

 All this would not have been possible without the support of our strategic partners, sponsors and supporters.  Sharing 
the same vision with us and investing in the future of our country, they have provided us with all the support we needed, 
ranging from funds, to a pool of mentors, promotion and other activities and services.  I would like to thank them for 

I am also delighted to note the strengthening of our relationship with the Ministry of Education, who are of course, our 
Institutional Partner. The mini-company programme has become more widely known in the teacher community and 
nuclei teachers are beginning to form.  At the same time, we are very excited to kick o� a new JA programme in the 
coming year, targeting children in elementary education.

Finally, a big thank you to the executive JA team, Eloiza, Elena, Evi and Elisa who have made all this happen and paved 
the way to a brighter future.

Andreas Papadopoulos

future of our country.



Programme Outreach Outlook

Innovation
Camps

Company 
Programme

Primary
Education

200
Students2014 - 2015

2015 - 2016

2016 - 2017

100
Students

Year

---

350
Students

100
Students

500
Students

100
Students

100
Students

500
Students

Student Participation

Looking Ahead
JA Cyprus is committed to strengthen its brand 
awareness through increasing the outreach of 
existing programmes and introducing new ones, 
while remaining dedicated to improving the 
services provided to all of its stakeholders: 
students, teachers, mentors and sponsors, as well   
 
  
The targets for the upcoming year are as follows:

Innovation Camp

Increase the outreach of the Company Programme 

Maintain the outreach of the Innovation Camp 

Introduce a primary education programme

 Train additional teachers and mentors
while increasing support to them

Strengthen the teachers training programme 
by organizing an entrepreneurship workshop.

Encourage long term participation of teachers 
in JA programmes by o�ering them opportuni-
ties for career development in collaboration 
with partners.  This year, for example, the 
University of Nicosia o�ered scholarships to 
teachers for an MBA with concentration in 

Complete e-book material for all programmes
 
  
in Greek.
  

Strengthen the cooperation with the 
Ministry of Education & Culture

In order to increase the penetration to public 
schools, JA Cyprus will invite the Ministry to 
designate two teachers that would work 
closely with JA sta� in order to support fellow 
teachers in the development of their knowl-
edge and experiences on entrepreneurship 

  
Build an alumni network.

Work to o�er sponsors more exposure oppor-
tunities.  Engage professional services to 
enhance JA & Partners exposure in the media.
Work on public relations and reputation build-
ing and strengthen lobby for entrepreneurship
education. Boost engagement on social media 
channels (currently more than 2300 fans!)  
Organize or participate in public events.

---

Maintain engagement with our graduates to 
further develop their leadership and entrepre-
neurship skills.  O�er them opportunities to 
network with JA Europe alumni.
  

In order to deliver these targets the Junior 
Achievement team will work closely with its 
local partners and build on the expertise of the 
European Operating Centre as well as its close 
relations with JA Greece and JA UK.

  

Maintain existing sponsors
and Attract new ones

15
* Numbers are subject to change

Entrepreneurship.  

as our institutional partner. 

education.

Eloiza Savvidou 

yes...why not, to change the world! 

A world where their talents are celebrated and their opinions are shared; even the uncomfortable ones.
A world where they can develop  a variety of personal qualities, such as con�dence, leadership, resilience, teamwork; 
all of which are needed to create jobs, �nd jobs, build million euro enterprises, excel in whatever they chose to do and, 

“Our true mission, however, is to inspire our youth to create a world full of possibilities! ” 

Here, at Junior Achievement Cyprus, we make it our priority to provide our youth with a 
new set of skills(�nancial literacy, entrepreneurship, work readiness) while at the same time encouraging them to 

Come and experience this for yourselves!



Our People Dr. Paraskevi (Evi) Dekoulou holds a PhD 
Degree in Organizational Learning and 
Knowledge Management from Aristotle 
University of Thessaloniki (GR). She 
received a Master of Science in Media 
Management from Stirling University 
(UK), a Master in Business Administration 
and a Bachelor’s degree (Hons) in 
Journalism and Mass Media Communica-
tion. She has taught innovation and 
entrepreneurship, marketing communi-
cations, media management and adver-
tising, and she has worked as a marketing 
o�cer for European and private organi-
zations. Since February 2014, she works 
for the new Centre for Innovation, Entre-
preneurship and New Technologies 
(KENT) at the University of Nicosia (CY), 
and as a part-time lecturer at the Open 
  

ELOIZA 
SAVVIDOU 

CEO

EVI
DEKOULOU

Communications
Coordinator

ELENA
MICHAEL

Programme
CoordinatorELISA

BOSIO
Project 

Coordinator

 

Elisa is a Senior Research O�cer at the 
Research & Innovation O�ce of the 
University of Nicosia.  Over the past 
eight years, she has been involved in a 
number of local and European-funded 
initiatives and projects related to 
youth development. Elisa is a found-
ing member for JA Cyprus, as well as 
Secretary to the Board, and has been 
involved in the organisation of four 
Innovation Camps and two Company 
of the Year Competition events for JA 
Cyprus. Elisa received her MSc. in 
Marketing (with distinction) from the 
University of Manchester, UK.

  

Eloiza’s professional background is 
that of a lawyer (member of Cyprus Bar 
Association) and a chartered account-
ant (CA, Institute of Chartered 
Accountants of Scotland). Eloiza is also 
the Co-Founder and Director of 
Chrysalis LEAP Ltd, the �rst accelerator 
programme in Cyprus that works to 
promote entrepreneurship through 
the provision of training, mentoring, 
start-up funding and international 
networking and connections to 
participating teams. Before turning 
entrepreneur, she has worked for 
several years with Ernst & Young LLP in 
London (UK) and Boston (USA). Eloiza 
has graduated from Bristol University 
(UK), BA in Law and LL.M in Commer
  
  

Elena “converted” to JA after serving as 
a volunteer and a mentor in the �rst 
Company of the Year Programme.  
Elena has extensive experience in the 
Financial Services sector.  She headed 
the Corporate Finance department of 
an Investment Firm and worked as a 
Bank Corporate Credit O�cer. Her 
experience includes company valua-
tions, credit assessments and capital 
structuring assignments, business 
plans and feasibility studies in several 
industries.  She completed her B.B.A at 
the College of William & Mary (Virginia, 
USA) as a CASP Fulbright scholar, and 
her M.A. in International A�airs at 
Florida State University (Florida USA) 
on a grant from the Leventis Founda-
tion. She worked for a year at the US 
Congress before returning to Cyprus.
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University of Cyprus.

Belief in the power of partnership and collaboration

Conviction in the education and motivational impact
of relevant, hands-on learning

Respect for the talent, creativity, perspectives, and
backgrounds of all individuals

Passion for what we do and honesty, integrity, and
excellence in how we do it

Commitment to the principles of economics and
entrepreneurship

Belief in the boundless potential of young people

With over 4000 employees, the JA Worldwide network reaches 122 
countries and is powered by over 450,000 volunteers and mentors 
from all sectors of society, reaching more than 10 million students 

JA activities always involve a partnership between schools and the 
community so that students make the connection between what 
they are learning in school and the real world around them.

around the world.

With a Board of Directors representing the top corporations world-
wide, who bring experience, energy and enthusiasm through their 
contribution, JA envisions to be the partner of choice for businesses, 
educators, and policy makers around the globe seeking to expand 
youth, education and economic development.



Our Partners

Supporter In cooperation with

Strategic Partner

Partners

The Board of Directors bring experience, energy and enthusiasm in guiding
Junior Achievement and promoting entrepreneurship education.

Andreas Koupparis - Chairman, Cyprus Business Angel Network
Nasia Agapiou – Innovation & Idea Development O�cer, CYTA
Antonios Karpasitis - General Director, MetLife Alico Cyprus
Dr. Nicos Peristianis - President to the Council, University of Nicosia
Constantinos Loizides – Chairman, Piraeus Bank Cyprus

Andreas Papadopoulos - Head of Strategy, Hellenic Bank Group
Chairman

Members
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Entrepreneurship education 
prepares the youth to be 
responsible, enterprising indi-
viduals. Immersing them in real 
life learning experiences allows 
them to take measured risks, 
manage the results, and learn 
from the outcomes. This grow-
ing number of youth led enter-
prises creates new jobs and 
fuels economic development.

The widespread mismatch 
between the skills attained in 
school and those demanded by 
the private sector are feeding 
current youth unemployment 
rates. JA programmes build the 
teamwork, critical thinking, 
problem solving, communica-
tion and leadership skills that 
youth need to obtain and 
participate in productive work. 

Teaching young people about 
responsible money manage-
ment is key to building their 
own �nancial security and an 
economically prosperous future 
for themselves.

Conviction in the education and motivational impact
of relevant, hands-on learning

Respect for the talent, creativity, perspectives, and
backgrounds of all individuals



Innovation Camp
Number of 

Participants
Company 

Programme
Number of 

Participants
Impact on institutions

 

Why Educators
and Policy Makers
Endorse Our Work
With nearly 100 years of experience, 
Junior Achievement Programmes 
cover the educational path from 
primary education to higher educa-
tion. Built on the principal of learn-
ing by doing they invite the students 
to: discover, explore, experiment, 
dare and persist.  Materials are well 
prepared to make the engagement 
fun for everyone involved.  Quantita-
tive and qualitative results measure 
the impact of the programmes, 
while programmes are always 
tailored to the local conditions.  
  

following results:  
 

Findings from the 2015 European
Commission report “Entrepreneurship 
Education: A road to success,” show the 

Enhances intentions to start a business

  

Leads to behavioural changes towards 
higher entrepreneurial intentions

  

Leads to improved entrepreneurial skills 
and attitudes

  

Helps boost career ambitions
Leads to higher employability
  

Impact on students

 

Develops stronger entrepreneurial
culture
Promotes higher engagement from 
teachers
Intensi�es the engagement of stake-
holders
  

Programme Leader Norway: Governmen-
tal Evaluation shows JA-YE crucial for 
entrepreneurship education in Norway. 

The Norwegian Government has an ambi-
tion that Norway should be an international 
leader in entrepreneurship education. The 
�nal report from a �ve-year independent 
evaluation of the national "Strategic Plan for 
Entrepreneurship in the Education System" 
has recently been published. Some of the  
  

JA-YE Norway has a crucial role in o�ering 
entrepreneurial learning opportunities in 
the Norwegian school system. The recom-
mendations from the evaluators are to 
continue the cooperation between the 
government and JA-YE Norway and to 
increase the support to the organisation. 
  
They recommend that JA-YE Norway 
should continue its work on higher educa-
tion, but at the same time keep up the 
pace of growth in compulsory education.

  

They suggest strengthening the coopera-
tion between JA-YE Norway and initial 
teacher training institutions in order to 
increase knowledge and competence 
through continuous professional develop

  

main conclusions are:

ment among teachers.

JA Worldwide Impact: Making a Measurable Di�erence (available at http://www.jaye.org/

downloads/JA-Worldwide-Impact-Report-2014_Making-a-Measurable-Di�erence.pdf )
 18

JA Cyprus is a member of JA Europe, which is 
the Regional Operating Centre for JA World-
wide.  JA Europe is working with the European 
Commission in strengthening entrepreneur-
ship education, a signi�cant goal of the Europe 
2020 Strategy. As stated by the European 
Commission:

“Every young person should 
have a practical entrepreneurial
experience before leaving
compulsory education.” 

personally and professionally. 

JA Cyprus has introduced two of the most successful core programmes of JA World-
wide – the Innovation Camp and the Company Programme – both targeting 15-18 
year olds. It aspires to gradually o�er programmes across the whole educational 
path, targeting children and youth ranging from 5 to 25 years old.

Innovation Camps are whole day intensive idea-generating workshops where 
students are set a speci�c challenge by local business people. They are given access 
to tools, information and resources and have to propose a solution. Participants need 
to quickly adapt to working together and �gure out how to work together most 
e�ciently. Throughout the experience students develop their interpersonal and 
problem-solving skills and learn to work under very tight deadlines. 

The Company Programme is the heart of the JA programmes worldwide. It was �rst 
introduced in Boston, Massachusetts in 1919. The programme celebrated 50 years of 
deployment in Europe and it has been recognised by the European Commission 
Enterprise Directorate General as the “Best Practice in Entrepreneurship Education”.

Between 2011 and 2013 JA Cyprus successfully 
organised two innovation camps whereby high 
school students across the island were called to 
generate and present their business ideas 
within a day.In September 2013 the ‘Company 
Programme’ was introduced to upper second-
ary schools all over Cyprus, with the Coopera-
tion of the Minister of Education.



Why Sponsors Endorse Junior Achievement

Global Level European Level Local Level

$3,000,000+           Citi Foundation $250,000+               Citi Foundation 
European Union 
ExxonMobil 
Corporation 
Hewlett Packard 
Hyundai 
Telefonica 
MetLife 
Foundation

50,000          Piraeus Bank Cyprus

$1,000,000+           GE Foundation                           
HSBC Holdings 
plc                        
MetLife 
Foundation                        
FedEx

$100,000+                    ArcelorMittal 
AXA, BATA 
Blackberry, FedEx 
Intel, Microsoft,  
SAP, UBS

25,000           University of Nicosia 
(in kind) 
Cyta   
MetLife Alico

$500,000+                Bechtel Group                         
Coca Cola 
Foundation                    
Hewlett Packard                     
MasterCard 

$50,000+                         Accenture 
BTMU, Ferd 
Holdings 
GDF Suez, JP 
Morgan 
NYSE,  Euronext,  
SHELL, Siemens 

5,000                            MSJ Group

Answer:
JA creates $45

of societal return
for every $1 spent

Question:
Why do

Sponsors Endorse
Junior Achievement?

* Source: Making an Impact: Assessing
Junior Achievement of Canada’s

Value Creation, Boston
Consulting Group, 2011
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Through the Company Programme, students, aged 15-18, learn how to take a business idea from concept to reality. They form 
their own real enterprise and discover �rst-hand how a company functions. They elect a board of directors from amongst their 
peers, raise share capital, market and �nance a product or service of their own choice. They are o�ered the chance to present 
and sell their product/service at a student trade fair.  At the end of the programme they present a report and accounts to their 
shareholders, while the most successful business ideas participate in the Company of the Year Competition. 
The winning team represents Cyprus in the European Competition of JA-YE Europe.

The programme is supported by school teachers who supervise the work and by business mentors who advise students and 
share with them their knowledge and experience.  Teachers and mentors aim to inspire students to identify the potential that 

  



Thank You 
We are grateful to our sponsors and stakeholders for their generous support of JA Cyprus. 
Through their funding, volunteer collaboration and knowledge sharing JA is able to implement 

  
its programmes and o�er students a wealth of experiences.
  

Teachers

Sponsors
& Supporters

Jury

Mentors
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“It is a life learning experi-
ence for students.  Through 
this programme they under-
stand why they need to learn 
many of the materials we try 
to teach them. It makes our 
work easier and more fun for 

  
everyone involved.”

  



Innovation Camp
Number of 

Participants
Company 

Programme

Participants

 THE AMERICAN ACADEMY (Larnaca)  

 ΕΛΛΗΝΙΚΗ ΣΧΟΛΗ ΤΟ ΟΛΥΜΠΙΟΝ  

GC SCHOOL OF CAREERS   

PRIVATE SCHOOL TJS SENIOR SCHOOL  

THE FALCON SCHOOL NICOSIA   

THE HERITAGE PRIVATE SCHOOL  

XENION HIGH SCHOOL   

Α' ΤΕΧΝΙΚΗ ΣΧΟΛΗ Λ/ΣΙΑΣ   

Β' ΤΕΧΝΙΚΗ ΣΧΟΛΗ Λ/ΣΙΑΣ   

Β' ΤΕΧΝΙΚΗ ΣΧΟΛΗ Λ/ΣΟΥ ΓΡΗΓΟΡΗΣ ΑΥΞΕΝΤΙΟΥ 

 ΛΑΝΙΤΕΙΟ ΛΥΚΕΙΟ     

ΛΥΚΕΙΟ & ΤΕΧΝΙΚΗ ΣΧΟΛΗ ΠΟΛΗΣ ΧΡΥΣΟΧΟΥΣ 

ΛΥΚΕΙΟ ΑΓΙΟΥ ΓΕΩΡΓΙΟΥ ΛΑΚΑΤΑΜΕΙΑΣ  

ΛΥΚΕΙΟ ΑΡΑΔΙΠΠΟΥ    

ΛΥΚΕΙΟ ΠΑΡΑΛΙΜΝΙΟΥ   

ΛΥΚΕΙΟ ΠΟΛΕΜΙΔΙΩΝ   

ΠΕΡΙΦΕΡΕΙΑΚΟ ΛΥΚΕΙΟ ΑΠΟΣΤΟΛΟΥ ΛΟΥΚΑ ΚΟΛΟΣΣΙΟΥ

ΤΕΧΝΙΚΗ ΣΧΟΛΗ ΑΓΙΟΥ ΛΑΖΑΡΟΥ ΛΑΡΝΑΚΑΣ 

ΤΕΧΝΙΚΗ ΣΧΟΛΗ ΠΑΦΟΥ 
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activities.

  

32 companies proudly 
presented their products and 
services at the �rst Junior 
Achievement Trade Fair held 
on March 28, 2015 at the Mall 
of Cyprus in Nicosia.  At the 
Fair students were evaluated 
by jury committees on all 
aspects of entrepreneurial 
  



Annex I:  Corporate Status & Financials
The Company Junior Achievement-Young 
Enterprise Cyprus Ltd ('' JA Cyprus'') was 
incorporated in Cyprus on 4 April 2011 as a 
private company limited by guarantee 
(without share capital) under the Cyprus 
Companies Law, Cap. 113. Its registered 
o�ce is at Makedonitissas 46, 1700 Nicosia, 
  Cyprus, HE 284534

Innovation Camp
Number of 

Participants
Company 

Programme
Number of 

Participants

JHuman resources o�ered In-kind via the University of Nicosia

Functional Basis Statement of Activities

Human Resources  70.000 Currently JA employees a CEO and three 
Coordinators for:  Programmes, 
*Communications and *Events.

Programme Development 15.000 Includes design, translation, digital formatting 
for all educational programmes, teachers and 
mentors training, materials to students.

Communications & Marketing 15.000 Includes design and maintenance of 
webpage and social media channels, 
brochures, newsletters, printing costs.

Events 13.000 JA organizes major events as part of its 
programmes: Trade Fair, COYC, Press 
Conferences, Mentors Networking Event.

Travelling 12.000 Includes JA staff travel for training and 
participation to international events as well as 
winning teams travelling to programmes such 
as European Competition, Innovation Camp 
Competition. 

Overheads 5.000 Includes office expenses, accounting fees.

TOTAL 130.000

JA Cyprus is a non-for pro�t organization, its 
income comprises of contributions from 
sponsors who are interested in investing in 
entrepreneurship education. 
  
The Company has appointed Kanaris Deme-
triades & Associates Limited, Certi�ed Public 
Accountants and Registered Auditors, as its 
auditors. Audited �nancial statements are 
available upon request. 

Functional Expenses
The costs of providing the programmes and services have been sum-
marized on a functional basis in the statement of activities below.  
Programme expenses include the following categories;
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The winning team, Springers from the American Academy in Larnaka, is representing Cyprus to the JA Europe 
Company of the Year competition to be held in Berlin,Germany from 28 to 31 July, 2015. 
 
  



Annex II:
Bene�ts to Sponsors
For their investment in
entrepreneurship education 
sponsors receive recognition 
opportunities that showcase the 
business leadership and
community support of their 
organisation. 

Seat on the Board of Directors of Junior Achievement Cyprus (spaces are limited)

Specially branded photoBoards in all of our events

Banners in all of our events

Special mention in media appearances (radio, television, articles etc)

Special mention in all marketing material (invitations, brochures, reports and any other related material)

Special mention through our social media (Facebook, Twitter, Facebook  page)

Mention on and receipt of monthly Newsletter (photos, updates, news on organisation)

Volunteering and training of Sponsors’ sta� as business mentors to Schools for the Company of the Year Programme.

Use of sponsors’ premises for events, presentations, training sessions if the Sponsor wishes
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Annex II: Bene�ts to Sponsors

Innovation Camp

Additionally, JA Cyprus and its sponsors have been featured on TV
and in printed and online media on a number of occasions
Coming from JA initiative alone in the period from September 2014 to May 2015: 
  

Press release (September) announcing commencement of the Company Programme.  

Pre & Post event press releases published in all major newspapers for the Bicommunal  Innovation Camp, Press 
Conference, Trade Fair and Company of the Year Ceremony.

Press Conference in February 2015 attended by most media.

COY Event and Main Sponsors  featured in the main news of RIK1, MEGA, SIGMA and ANT1  

Two TV appearances on Sigma (May). Several other TV appearances made by mini companies on their own initia-
tive.

Articles in newspapers: Phileleftheros (2), Kathimerini (1), Alithia (1), Politis (1)

Featured Gold Magazine and IN Business

Article by IMH covering COY Event highlights and results

Blog by British High Commissioner sharing his experiences as a judge in May 2nd, Company of the Year Competi-
tion.

  

The above are not an exhaustive list. JA Cyprus is �exible in designing an appropriate marketing campaign and 
  branding to suit its  partners and sponsors depending on the funding received.

Kindly note that at the national/strategic level there is space for one more such partner (EUR25,000 per annum)
whereas a seat on the Board of Directors requires a minimum sponsorship of (EUR10,000 per annum). 
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At the same time the organisation has:
set up its operations with o�ces at Capital Impact, a co-working space
developed its webpage and social media channels 
set up its communication strategy including a digital media newsletter
set up its �nancial reporting and prepared audited accounts
participated in international trainings and events
joined forces with the local start-up community
trained teachers and mentors



Annex III: 2015-2016 Calendar

* These dates may be subject to change

7&8 September 2015

Teachers
Training (2 days)

25 September 2015

Mentors
Training (1 days)

5 October 2015

Allocation of
Mentors to

Schools

16 October 2015

Innovation
Camp

Late January 2016

Teachers
Training (1 day)

22 April 2016

Company
of the Year &

Awards Ceremony
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The above are not an exhaustive list. JA Cyprus is �exible in designing an appropriate marketing campaign and 
  branding to suit its  partners and sponsors depending on the funding received.

Kindly note that at the national/strategic level there is space for one more such partner (EUR25,000 per annum)
whereas a seat on the Board of Directors requires a minimum sponsorship of (EUR10,000 per annum). 

The targets for the upcoming year are as follows:

Increase the outreach of the Company Programme 

Maintain the outreach of the Innovation Camp 

Introduce a primary education programme

 Train additional teachers and mentors
while increasing support to them

Strengthen the teachers training programme 
by organizing an entrepreneurship workshop.

Encourage long term participation of teachers 
in JA programmes by o�ering them opportuni-
ties for career development in collaboration 
with partners.  This year, for example, the 
University of Nicosia o�ered scholarships to 
teachers for an MBA with concentration in 

Complete e-book material for all programmes
 
  
in Greek.
  

Build an alumni network.

Work to o�er sponsors more exposure oppor-
tunities.  Engage professional services to 
enhance JA & Partners exposure in the media.
Work on public relations and reputation build-
ing and strengthen lobby for entrepreneurship
education. Boost engagement on social media 
channels (currently more than 2300 fans!)  
Organize or participate in public events.

In order to deliver these targets the Junior 
Achievement team will work closely with its 
local partners and build on the expertise of the 
European Operating Centre as well as its close 
relations with JA Greece and JA UK.

  



Annex IV: JA Educational Pathway
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Elisa is a Senior Research O�cer at the 
Research & Innovation O�ce of the 
University of Nicosia.  Over the past 
eight years, she has been involved in a 
number of local and European-funded 
initiatives and projects related to 
youth development. Elisa is a found-
ing member for JA Cyprus, as well as 
Secretary to the Board, and has been 
involved in the organisation of four 
Innovation Camps and two Company 
of the Year Competition events for JA 
Cyprus. Elisa received her MSc. in 
Marketing (with distinction) from the 
University of Manchester, UK.

  

Elena “converted” to JA after serving as 
a volunteer and a mentor in the �rst 
Company of the Year Programme.  
Elena has extensive experience in the 
Financial Services sector.  She headed 
the Corporate Finance department of 
an Investment Firm and worked as a 
Bank Corporate Credit O�cer. Her 
experience includes company valua-
tions, credit assessments and capital 
structuring assignments, business 
plans and feasibility studies in several 
industries.  She completed her B.B.A at 
the College of William & Mary (Virginia, 
USA) as a CASP Fulbright scholar, and 
her M.A. in International A�airs at 
Florida State University (Florida USA) 
on a grant from the Leventis Founda-
tion. She worked for a year at the US 
Congress before returning to Cyprus.
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 +357 97715909 / 96243362

Junior Achievement Cyprus
Capital Impact, 121 Prodromou Ave
Strovolos Nicosia 2064 Cyprus

www.jacyprus.org

 jaye.cyprus@gmail.com

Junior-Achievement-Cyprus

@JACYPRUS

Junior Achievement Cyprus

Impact on institutions

 

Enhances intentions to start a business

  

Leads to behavioural changes towards 
higher entrepreneurial intentions

  

Leads to improved entrepreneurial skills 
and attitudes

  

Develops stronger entrepreneurial
culture
Promotes higher engagement from 
teachers
Intensi�es the engagement of stake-
holders
  

JA-YE Norway has a crucial role in o�ering 
entrepreneurial learning opportunities in 
the Norwegian school system. The recom-
mendations from the evaluators are to 
continue the cooperation between the 
government and JA-YE Norway and to 
increase the support to the organisation. 
  
They recommend that JA-YE Norway 
should continue its work on higher educa-
tion, but at the same time keep up the 
pace of growth in compulsory education.

  

They suggest strengthening the coopera-
tion between JA-YE Norway and initial 
teacher training institutions in order to 
increase knowledge and competence 
through continuous professional develop

  


